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The growth company LeoVegas

Expansion strategy

Expand in regulated markets and markef.s
that are soon be regulated and to carry oUt
strategic and complementary acqwsmons

Product Strategy
To be the most innovative and creativé

company within our core verticals and
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in the gaming industry




Every segment has its king IeaVegas

MOBILE GAMING GROUP

: LeoVegas long term ambition to take the position as :
: The global category leader within Casino :
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Full year 2018
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Revenue since launch

LLeeVegas
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report

Highlights and events




Q4 2018 Highlights

Orgagrowth: 7%
(Ex. UK: 14%)

\leleJl[cNe[ETe]ek (:cpositing customeeBITDA:

327 1561 MEU

Growth: 29% and ATHI-6 % margin



eaVegas
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Product mix and locally regulated NGR




Business u



Market comments - main markets LesVegas

BILE GAMING GROUP

a4 Number one casino brand* 4 Recordhigh customer activity, with 28% Y

& Improved product and increased marketing growth of the Swedish depositing customer
efforts with DolphLundgren base

4 Strong Q4 with 18%equential growth & Shortterm revenue impact related to

certain dynamics driven by the regulation

a4 For example higher amount of bonuses in
the first two weeks andnodifications in the
gaming experience

a-  Launched SwisthJanuary 2

*Mantab Global brand surveys w



Market comments - main markets LesVegas

BILE GAMING GROUP

NI L

* "Ml scale up markets

UK market; huge long term potential

& Finland and Denmark had strong quarters &
4 Need more time until the UK is completely turne

aroundc develops in the right direction

4 Canada delivered a steady growth

a  UKGC follow up on all operators = will level the

playing field
I e . 11 i brands managed brands under Rock

. . X umbrella encountered certain technical
a4 Strong performance in all KPI:s _ _ _

. issues that impacted the site performance
& Growth of over 200% during parts of the period. These problems
have now largely been solved
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Business update

COC Richard Woodbridge joined in January, &

based in Malta
CCLQ@ Avshalom Lazar, joins in April

New role implemented CPTQ@ Mattias
Wedarrecruited for the role. Mattias hasolid
experience in product development and great
industry knowledge.

LeoVegas enter 2019 with a strong
management team

Decision has been made to conduct a
strategic evaluation of the portfolio
companies

¢KS DNRdzZLJQa t AESt o S
licence for online casino and sports betting
in Sweden
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Current Trading - Start of Q1 6% |LeaVegas
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Revenues January 2019

an increase of

compared to r
January last year | | ,/




Financial targets - 2021 (previously 2020) %”g

Over time, distribute at
least 50% of net profit

2021
(previously
yloyle))

Dividend 2018: 1.20 SEK
proposed to the AGM to be
distributed in two equal

payments
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